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Wonderla Holidays Reco: Buy

Explore a wonderful ride  CMP: Rs315
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Key points

 Largest theme park company, first-mover advantage: Wonderla Holidays Ltd (WHL) is
the largest amusement park company in India with over a decade of successful and
profitable operations. It owns and operates two amusement parks under the brand
name Wonderla in Kochi and Bengaluru, and is coming up with a third park in Hyderabad
(to be operational by Q1FY2017) and a fourth park in Chennai by FY2019 (it is focused
on becoming a stronger entertainment player in southern India).

 Value-for-money entertainment option: WHL’s theme parks are a value-for-money
weekend entertainment option for people in Bengaluru and Kochi. The ticket charges
of Rs600-1,050 per person for entertainment of eight to nine hours is a value proposition
compared with the Rs200-500 spent on watching a movie in a multiplex (entertainment
for 2.5-3.0 hours) or the Rs600-900 spent per person on watching sporting events such
as Indian Soccer League or Indian Premier League (entertainment for 2.0-5.0 hours).
Thus, the value-for-money entertainment option and proximity to southern cities
provide WHL a great edge over the other theme and entertainment parks in the key
southern towns.

 Revenues to grow in double digits, OPM above 40%: With a steady improvement in
footfalls, the Hyderabad park getting operational in Q1FY2017, a strong growth in the
non-ticket revenues (F&B and product sales) and an 8-10% increase in the annual ticket
price, WHL’s revenues are expected to grow at a CAGR of 30% over FY2015-18. Its OPM
of 44-45% is better compared with some of the mature international parks and we
expect its margin to gradually improve with increasing footfalls (as 70% of the operating
cost is fixed in nature) and an improving revenue mix towards the non-ticketing revenues.

 Stable balance sheet, free cash flow positive: Despite an asset heavy model and a long
pay-back period, WHL’s balance sheet has remained in a comfortable position for the past
few years. The debt/equity ratio has not gone up above 0.2x in the last four fiscals
(remained at 0.03x in FY2015). The free cash flows have remained positive and improved
from Rs6.2 crore in FY2013 to Rs55 crore in FY2015, providing visibility of better operating
efficiencies of the company. The Hyderabad park (capex of Rs250 crore) will be funded
through a mix of internal accruals and Rs180 crore raised through an equity issuance.
Thus, the balance sheet is expected to remain stable in the near to medium term.

 Niche play, recommend Buy: WHL is a niche play on the rising trend of weekend
entertainment in urban India. Despite an asset heavy model the company has a stable
balance sheet and growing footfalls will not only drive its earnings higher but also
improve its return ratios in the near to medium term. The stock is currently trading at
18x FY2018E EPS of Rs17.8 and 9.5x FY2018E EV/EBIDTA. The valuations of WHL are at
a discount compared with some of the international players despite a better margin
profile. Hence, we initiate coverage on the stock with a Buy recommendation and a
price target of Rs430 (valuing WHL at 13x FY2018E EV/EBIDTA).

Valuations

Particulars FY2014 FY2015 FY2016E FY2017E FY2018E

Net sales (Rs cr) 153.6 181.9 220.7 321.6 404.5

Operating profit (Rs cr) 70.3 80.6 97.6 132.1 177.4

OPM (%) 45.8 44.3 44.2 41.1 43.9

PAT (Rs cr) 39.9 50.6 58.7 76.8 100.8

EPS (Rs) 7.1 9.0 10.4 13.6 17.8

P/E(x) 44.6 35.2 30.3 23.2 17.7

EV/EBIDTA (x) 25.3 19.7 17.8 12.9 9.5

RoE (%) 29.5 20.0 16.3 19.8 22.7

RoCE (%) 37.7 27.6 23.0 28.1 32.8
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Investment arguments

 Largest amusement park operator in India: WHL is the largest amusement park operator in India with over a
decade of successful and profitable operations. It owns and operates two amusement parks under the brand name
Wonderla in Kochi and Bengaluru, and is coming up with a third park in Hyderabad by Q1FY2017. The company has
an in-house manufacturing facility at Wonderla Kochi (where ~36% rides are manufactured in-house), which provides
operational and cost benefits. The park’s proximity to the key southern cities, about 60 rides per park and value-
for-money F&B options make it one of the better weekend  options for families and a preferred picnic spot for
schools (due to its safety majors) as well as corporate groups.

Fun World, Rs500 per
person
Water World, Rs500 per
person

Rs495 per adult
Rs395 per child

Weekdays: Rs400 per
person; weekends:
Rs500 per person

Rs600 per person
(school package: Rs350
per person)

General ticket: adult–
Rs870 per adult; Rs680
per child
Weekend ticket:
Rs1,070 per adult;
Rs810 per child

6.5km

136km

5.2km

40km

28km

38

36

9 attractions
(including snow
café)

27 different
attractions

59 (20 water
rides)

22 acres

30 acres

12,500sq ft

50 acres

39.2 acres

Fun Word (outdoor
park), Water World
(water rides) and Star
City (electronic games)

Mysore's only
amusement come
water park

Snow park

India's first dinosaur
park, Haunted
Mansion, Cartoon
City and Aqua
Kingdom

A world of splashing
waters, ecstatic
children and thrilling
rides with 59 rides
and 12 restaurants

Stay facility at
Wonderla Resort

Fun World, an
entertainment theme
park

GRS Fantasy Park

Snow City

Innovative Film City

Wonderla Amusement
Park

One of top kids’
destination in
Bengaluru (as per trip
advisors)

Source: Sharekhan Research

Top amusement/theme parks in Bengaluru

Name of park Activities Area covered No. of rides / Distance Ticket price
attractions from the city

Top amusement/theme parks in Kochi

Name of park Activities Area covered No. of rides / Distance Ticket price
attractions from the city

Adult - Rs490 per person;
Child - Rs390 per person

Adult - Rs500 per person;
Children - Rs400 per
person

54km

62.2km

33

45

NA

NA

Water sports, Roller
Coasters, Splash
Pools, Water Dance,
first-class restaurants
and wholesome
entertainment for
the family

Dream World Water
Park came into being
in 2000 as the first
water park in Kerala

Silver Storm, a water
theme park

Dreamworld, a water
park

cont...
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Source: Sharekhan Research

Rs450 per adult; Rs300
per child

150km16 rides and
2 attractions

NATheme parkFantasy Park

*General ticket: Rs720
per adult; Rs580 per
child
*Weekend: Rs900 per
adult; Rs720 per child

15km62 (23 water
rides)

28.2 acresWonderla Holidays in
Kochi was originally
called Veegaland
until it was re-
branded in April 2011

Wonderla (Veegaland)
Amusement Park

 Value-for-money weekend entertainment option: Wonderla Amusement Park is a value-for-money weekend
entertainment option for people in Bengaluru and Kochi. The per-person cost (including F&B) comes to Rs700-
1,250 for eight to nine entertainment hours which is much better in comparison to the Rs350-800 a person spends
on a movie for two to three hours of entertainment (including F&B) in a multiplex. A three-star resort with 84
rooms was set up near the Bengaluru amusement park in 2012 which provides a value–for-money weekend option
to holiday seekers or company groups in the city. WHL provides special packages for school and college trips which
makes it a favourable option for schools and colleges for annual get-togethers and picnics.

Weekend entertainment options in Bengaluru

Entertainment theme Entertainment time Ticket price (per person) F&B Average cost per person

Indian Premier League 5-6 hours Rs600-800 Rs250-350 Rs850-1,150
(IPL; a sporting event)

Movie at a multiplex 2-3 hours Rs250-500 Rs150-300 Rs400-800

Wonderla Amusement Park 8-9 hours Rs680-1,100 Rs100-150 Rs780-1,250

Source: Sharekhan Research

Weekend entertainment options in Kochi

Entertainment theme Entertainment time Ticket price (per person) F&B Average cost per person

Indian Soccer League (ISL) 2 hours Rs200-600 Rs200-600

Movie at a multiplex 2-3 hours Rs120-200 Rs150-250 Rs270-450

Wonderla Amusement Park 8-9 hours Rs600-900 Rs100-150 Rs700-1,050

Source: Sharekhan Research

Top amusement/theme parks in Kochi

Name of park Activities Area covered No. of rides / Distance Ticket price
attractions from the city

 Footfalls to grow in strong double digits in FY2017 and FY2018: Promoting amusement parks as a value-for-
money weekend holiday option will drive the footfalls for WHL in the long run. The rising frequency of weekend
outings among the urban families, of corporates looking for holiday destinations for team building sessions or
annual gatherings, and of educational institutions opting for theme park for yearly picnics provides strong growth
levers for companies like WHL to become large theme park players. With the Hyderabad park getting operational
in Q1FY2017, we expect WHL’s footfalls to grow by 46% in FY2017 and by about 20% in FY2018 on a year-on-year
(Y-o-Y) basis (Bengaluru and Kochi parks are expected to grow by 10-12% per annum).

o Focus on increasing corporate and institutional group sales: Corporate groups (account for 4-8% of its revenues)
and educational institutions (account for 26-30% of its revenues) form 30-38% of the overall footfalls of WHL.
The company is focusing on getting more sales from the corporate groups and educational institutions by
offering them various schemes and packages. The aim is to increase the contribution of the corporate groups
and educational institutions to 50% from 38% of the current revenues respectively.
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Current offers at Wonderla Amusement Parks in Bengaluru and Kochi

Offers Description

Bengaluru park’s Kids of age up to 10 years will get
10th anniversary free entry

Bengaluru resort offer Stay at Wonderla Resort (executive
room) and free entry to the park;
booking of deluxe rooms and suite
rooms  will get20% discount on
the entry fee

College student offers 20% discount on entry tickets
to Wonderla Amusement Parks in
Bengaluru and Kochi

Discount for schools Upto 35% discount on park admission
to school students in Bengaluru
and Kochi

Free privilege 10-20% off on adult ticket as per
membership card season; limited to four tickets in

a single day and to 20 tickets in a year

Corporate, bulk and Great packages to corporate groups
group packages

Free Uber rides Free Uber rides to or from Wonderla
worth Rs400 (for new users only)

KSRTC and BMTC Board KSRTC or BMTC air-conditioned
Volvo offer Volvo bus to reach Wonderla

Amusement Park in Kochi or Bengaluru
and 15% off on park tickets

Source: Company

Total number of schools and colleges in key southern cities and towns

Type Beng. Mysore Hyd. Kochi Chennai

Primary schools 1,707 1,110 1,538 485 606

Upper primary
schools 2,283 1,293 280 217 176

Secondary
schools 1963 485 1,117 180 203

Higher secondary
schools 95 146 61 272 449

Colleges 924 126 532 146 212

Education
institutions 6,972 3,160 2,996 1,300 1,646

Source: Sharekhan Research

o Increasing sales to channel partners and online
bookings: Walk-ins contribute about 72-75% of the
overall sales and the balance is contributed by group
bookings and channel partners. The company is tying
up with more channel partners and increasing the
thrust on online bookings to reduce its dependence
on the walk-in sales.

o Promoting amusement parks as a weekend holiday
destination: With a rising per capita income and an
increase in discretionary spending, the frequency of
weekend outings is increasing amongst the urban
population in India. The positioning of these amusement
parks as a holiday destination, rather as a one-day outing
destination, encourages a longer stay and generates
higher revenues for the theme park players. WHL has
already set up an 84-room resort near its Bengaluru
amusement park. In the long run, we can expect an 80-
100-room resort near the Kochi and Hyderabad parks
to encourage the frequent holiday seekers to spend
quality time in amusement parks.

Bengaluru park: Footfall break-up (walk-ins vs groups and channel partners)

Source: Company

Source: Company

Kochi park: Footfall break-up (walk-ins vs groups and channel partners)

Per-capita income in southern India on the rise

Source: Sharekhan Research
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o Expanding footprints in other southern markets: WHL
is a better weekend entertainment option not only
for the people of Karnataka and Kerala, but also for
the people from the neighbouring states such as Tamil
Nadu and Andhra Pradesh who visit WHL parks in
Bengaluru and Kochi in the holiday season. Sensing
this as an opportunity, WHL is setting up a theme park
in Hyderabad which is likely to be operational by
Q1FY2017. It is also planning to set up a theme park in
Chennai (to be operational by the end of FY2018). The
company has also signed a memorandum of
understanding with the state government of Andhra
Pradesh to set up a large-scale amusement park over
the next four to five years. This will boost the footfalls
of WHL in the coming years.

o Emphasis on branding activities: Word-of-mouth
promotion is one of the key footfall drivers for the
company. However, the company is also banking on
advertisement and branding activities. The advertising
expense of the company as a percentage of sales stood
at around 11%, which is expected to go up to 12% in
the coming years.

• Revenues and earnings to grow at over 20% each
over FY2015-18: With a steady improvement in the
footfalls, the Hyderabad park getting operational, a
strong growth in the non-ticket revenues (F&B and
products sales) and an 8-10% increase in the annual
ticket price, WHL’s revenues are expected to grow at
a CAGR of 30% over FY2015-18. WHL has an operating
profit margin of about 45%, which is better than that
of some of the mature international amusement park
companies. The operating profit margin is more or less
expected to remain stable in the coming years (barring
FY2017 when the OPM is expected to decline due to a
higher operational spending towards the Hyderabad
park). However, in the long run the OPM is expected
to improve on the back of an increase in the footfalls
(about 70% of the operating cost is fixed in nature)
and a better revenue mix tilting towards the non-ticket
revenues (which have a higher margin compared with
the ticketing revenues). We expect WHL’s profit after
tax to grow at a CAGR of 26% over FY2015-18.

Target audience: Rising young population (between 15 years and
59 years)

Source: Sharekhan Research

Region-wise footfall break-up for Bengaluru park

Source: Company

Region-wise footfall break-up for Kochi park

Source: Company
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• Stable balance sheet, free cash flow positive: Despite
an asset heavy model and a long pay-back period, WHL’s
balance sheet has remained in a comfortable position
for the past few years. The debt/equity ratio has not
gone up above 0.2x in the last four fiscals (remained at
0.03x in FY2015). The free cash flows have remained
positive and improved from Rs6.2 crore in FY2013 to
Rs55 crore in FY2015, providing visibility of better

operating efficiencies of the company. The Hyderabad
park (capital expenditure [capex] of Rs250 crore) will
be funded through a mix of internal accruals and Rs180
crore raised through an equity issuance. Thus, the balance
sheet is expected to remain stable in the near to medium
term.

Ticket revenues have grown @ CAGR of 18% over FY2011-15

Source: Company

Non-ticket revenues have grown @ CAGR of 33% over FY2011-15

Source: Company

WHL’s cash flow is positive

FCF analysis (Rs cr) FY13 FY14 FY15 FY16E FY17E FY18E

 Adjusted PAT 33.6 39.9 50.6 58.7 76.8 100.8

 +Depn 11.8 13.2 16.2 20.7 29.5 35.2

 Cash PAT 45.4 53.1 66.8 79.4 106.3 136.0

 -WC 3.6 -1.7 -3.4 -5.8 -8.4 -5.4

 Op. CF 41.8 54.7 70.2 85.1 114.7 141.5
 -Capex 35.6 27.7 15.2 185.0 50.0 90.0

 FCF 6.2 27.1 55.0 -99.9 64.7 51.5

Debt/equity ratio remains in a comfortable position

Source: Company

• High capex and long pay-back period are entry
barriers: An amusement park is an asset-heavy model
and has a long pay-back period of six to seven years.
Hence, despite sensing an opportunity in the space
many companies are reluctant to exploit the same.
An experience of more than 10 years of operations, a
strong brand name in the southern market and an in-
house ride manufacturing facility (36% of WHL’s rides
are manufactured in-house) provide a huge scope for
WHL to scale up its operations across India. The
company has already made provision to fund the capex
of the Hyderabad park through an equity issuance in
FY2014. It also has a huge land bank in Kochi and
Bengaluru which can be capitalised upon for future
growth prospects.
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Key concerns

• A significant decline in footfalls: Any significant
decline in footfalls due to environment hurdles
(heavy rains, flooding affecting the infrastructure)
or epidemic breakthroughs (such as swine flu) will
significantly affect the revenue growth of WHL.
Also, word-of-mouth promotion is one of the key
drivers of footfalls in theme-based and amusement
parks. Any occurrence of an accident or tragedy
due to faulty rides might result in bad publicity
and adversely affect the footfalls for a short span.

• Delay in completion of Hyderabad project: WHL’s
Hyderabad theme park is expected to be
operational by Q1FY2017. Any delay in the
completion of the project due to regulatory
hurdles will be a concern and affect our earnings
estimate for FY2017. Also, a delay in the
completion of the Hyderabad project would
further delay the launch of the Chennai project.

Outlook and valuation

WHL is a niche play on the rising trend of weekend
entertainment options in urban India. Despite an asset heavy
model the company has a stable balance sheet and rising
footfalls will not only drive its earnings higher but also improve
its return ratios in the near to medium term. The stock is
currently trading at 18x its FY2018E earnings per share (EPS)
of Rs17.8 and 9.4x FY2018E enterprise value (EV)/earnings
before interest, depreciation, tax and amortisation (EBIDTA).
The valuations of WHL are at a discount compared with some
of the international players despite a better margin profile.
Hence, we initiate coverage on the stock with a Buy
recommendation and price target of Rs430 (valuing it at 13x
its FY2018E EV/EBIDTA).

Peer comparison

OPM (%) NPM(%) P/E (x) EV/EBIDTA (x)

Companies FY16E FY17E FY18E FY16E FY17E FY18E FY16E FY17E FY18E FY16E FY17E FY18E

Walt Disney Company 26.2 26.6 26.8 16.6 16.7 16.9 22.4 20.3 18.4 13.1 12.1 11.4

Oriental Land Company 23.5 25.2 24.2 15.6 16.9 16.0 31.5 27.2 29.0 16.4 14.4 14.7

Cedar Fair LP 25.7 26.4 27.2 13.4 15.5 16.0 19.7 16.3 15.3 10.9 10.1 9.7

Six Flags Entertainment 28.3 28.5 30.0 12.4 12.8 13.5 33.3 28.7 26.9 14.1 13.0 11.8

Seaworld Entertainment 12.6 13.7 14.4 4.7 5.6 6.3 26.0 20.7 18.2 9.0 8.5 8.1

Merlin Entertainment 22.7 23.6 24.3 14.2 15.0 15.6 22.3 16.7 17.0 12.7 11.3 10.0

Songcheng Performance 45.7 39.9 44.5 35.8 34.5 33.1 49.2 35.8 32.6 34.9 25.7 22.9

Wonderla Holidays 44.2 41.1 43.9 26.6 23.9 24.9 30.3 23.2 17.7 17.8 12.9 9.5
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Profit & Loss account Rs cr

Particulars FY13 FY14 FY15 FY16E FY17E FY18E
Total revenues 137.9 153.6 181.9 220.7 321.6 404.5
Raw material cost 7.2 9.5 11.2 13.2 20.9 25.7
Employee cost 23.5 25.3 27.1 28.4 43.3 46.5
Other expenses 4.6 6.2 13.2 24.5 41.6 50.2
Advertisement & promotional expenses 15.3 16.5 17.8 21.0 30.5 38.6
Direct operating cost 24.7 25.8 32.0 36.0 53.1 66.0
Total expenditure 75.3 83.3 101.3 123.1 189.5 227.0
Operating profit 62.6 70.3 80.6 97.6 132.1 177.4
Other income 1.5 2.4 10.2 9.3 10.3 6.0
Interest & other f.c 2.2 1.6 1.7 1.6 1.6 1.1
Depreciation 11.8 13.2 16.2 20.7 29.5 35.2
PBT 50.0 57.9 72.9 84.6 111.4 147.2
Tax 16.4 18.0 22.3 25.9 34.5 46.4
Adjusted PAT 33.6 39.9 50.6 58.7 76.8 100.8
Extraordinary item                -                -                -                -                -                -
Reported PAT 33.6 39.9 50.6 58.7 76.8 100.8

Balance sheet Rs cr

Particulars FY13 FY14 FY15 FY16E FY17E FY18E
Equity capital 42.0 42.0 56.5 56.5 56.5 56.5
Reserves & surplus 77.9 107.9 299.9 309.1 352.9 420.6
Net worth 119.9 149.9 356.4 365.6 409.4 477.1
Deferred tax libality 3.7 3.3 -1.1 -1.1 -1.1 -1.1
Total debt 18.6 20.3 11.0 20.2 10.0 10.0
Capital employed 142.2 173.6 366.4 384.7 418.3 486.1
Net fixed assets 144.0 145.5 139.4 263.5 364.0 378.8
Capital W-I-P 5.7 20.1 39.8 80.0 0.0 40.0
Investments 0.0 0.0 194.3 55.0 60.0 100.0
Current assets 16.3 34.8 23.2 20.0 38.6 19.3
Debtors 0.5 0.3 0.5 0.6 0.9 1.1
Inventory 2.8 3.3 4.1 0.3 0.5 0.6
Loans & advances 9.1 7.2 9.8 11.2 12.9 14.9
Cash & bank balance 2.9 20.0 8.3 7.4 23.8 2.2
Other current assets 1.0 3.8 0.5 0.5 0.5 0.5
Current liabilites 23.7 26.7 30.2 33.7 44.3 52.0
Trade payables 4.0 4.0 3.5 2.3 3.6 4.3
Other current liabilities 7.0 8.6 9.8 11.9 18.3 21.9
Provisions 12.8 14.1 16.9 19.5 22.4 25.8
Net current assets -7.4 8.1 -7.0 -13.7 -5.7 -32.7
Net assets 142.2 173.6 366.4 384.7 418.3 486.1

Cash flow statement

Particulars FY2013 FY2014 FY2015 FY2016E FY2017E FY2018E
Operating cash flow before working capital changes 45.4 53.1 66.8 79.4 106.3 136.0
Changes in working capital -3.6 1.7 3.4 5.8 8.4 5.4
Cash flow from operating activities 41.8 54.7 70.2 85.1 114.7 141.5
Cash flow from financing activities -5.3 -8.5 142.2 -40.4 -43.3 -33.1
Cash flow from investing activities -36.1 -29.1 -224.1 -45.7 -55.0 -130.0
Net change in cash and cash equivalents 0.4 17.2 -11.7 -1.0 16.5 -21.6
Opening cash balance 2.5 2.9 20.0 8.3 7.4 23.8
Closing cash balance 2.9 20.0 8.3 7.4 23.8 2.2

Key ratios

Particulars FY2013 FY2014 FY2015 FY2016E FY2017E FY2018E
Operating margins (%) 45.4 45.8 44.3 44.2 41.1 43.9
EBIT margins (%) 37.9 38.7 41.0 39.1 35.1 36.6
PAT margins (%) 24.4 26.0 27.8 26.6 23.9 24.9
EPS (Rs) 8.0 9.5 9.0 10.4 13.6 17.8
Diluted EPS (Rs) 5.9 7.1 9.0 10.4 13.6 17.8
P/E(x) 53.0 44.6 35.2 30.3 23.2 17.7
P/BV(x) 11.0 8.8 5.0 4.9 4.3 3.7
EV/EBIDTA(x) 28.7 25.3 19.7 17.8 12.9 9.5
EV/Sales(x) 13.0 11.6 8.7 7.9 5.3 4.2
RoE (%) 31.4 29.5 20.0 16.3 19.8 22.7
RoCE (%) 40.8 37.7 27.6 23.0 28.1 32.8
Debt:equity (x) 0.15 0.14 0.03 0.06 0.02 0.02
Sales / Fixed assets (x) 0.9 0.9 1.0 0.6 0.9 1.0

Financials
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Company background

WHL is one of the largest amusement park operators in India
with over 14 years of successful operations. The promoters
of the company, Kochouseph Chittilapilly and Arun Chitilapilly,
have experience of decades in the amusement park industry
and had launched the first amusement park in Kochi under
the name Veegaland in 2000 and later successfully launched
the second park in Bengaluru in 2005 under the brand of
Wonderla. The company has in-house manufacturing facility
located at Kochi which manufactures and maintains the rides
for both the parks. The company launched an 84-room three-
star resort in Bengaluru attached to the amusement park in
2012. It is coming up with a new amusement park in
Hyderabad spread over 49 acres (likely to be operational by
Q1FY2017) and has also signed a memorandum of
understanding with the state government of Tamil Nadu to
set up a large-scale amusement park in Chennai (likely to be
operational in FY2019 or FY2020).

WHL has a decent financial background with revenues growing
at a compounded annual growth rate (CAGR) of 22% and net
profit growing at a CAGR of 44% over the past five years. Its
operating profit margin at 45% is higher than that of some of
the matured amusement parks in the world. Its debt/equity
ratio is 0.03x despite the fact the gestation period for the
amusement park industry is on the longer side.

Amusement park in Bengaluru

• The amusement park in Bengaluru was launched in 2005
located off the Bengaluru-Mysore highway. It is 28km from
central Bengaluru. The average revenue per visitor is
Rs971 for H2FY2016.

• The park is spread across 81.75 acres of land (39.2 acre
has already been developed) with 59 land-based (39 rides)
and water-based (20 wet rides) attractions and other
allied facilities.

• In the park there are seven restaurants operated by the
company since 2012, offering various cuisines.

• The park has won 11 awards since its inception.

Resort at Bengaluru

• Wonderla Resort is a three-star resort attached to the
amusement park in Bengaluru which was commissioned
in 2012. There are 84 luxury rooms in the resort which
had an average realisation of around Rs4,902 per visitor
in H2FY2016.

• The resort also has four banquet halls and conference
rooms with a total area of 8,900sq ft with a capacity to
hold 800 guests. It has a well equipped board room which
is suitable for hosting wedding receptions, parties and
other corporate events and meetings.

• The other amenities offered by the resort include a multi-
cuisine restaurant, a rest-o-bar, a solar-heated swimming
pool, a recreation area, a kids’ activity centre and a well
equipped gym.

Amusement park in Kochi

• The amusement park in Kochi was launched in 2000 under
the name Veegaland and has been operated under the
name of Wonderla since 2008. The average realisation
per visitor was Rs855 in H2FY2016.

• The park is located on 93.17 acres of land (28.75 acres
has already been developed) with 62 attractions, 39 dry
rides and 23 wet rides, and other allied facilities.

• The park has seven restaurants operated by the company
since April 2013 offering various cuisines.

• The Kochi park has won 16 awards since its inception.

Amusement park in Hyderabad (under construction)

• The amusement park in Hyderabad is spread across 49.5
acres of land. The park currently covers 27 acres of land.
It would initially comprise 43 rides (wet and dry rides both).

• The park is likely to become operational by March or April
of 2016 and contains the capacity to entertain as many
as 9,000-10,000 people in a single day.

• Construction in the Hyderabad park is in full swing and
the project is expected to be completed as per schedule.
As of September 30, 2015 Rs105.57 crore has been
invested in the project.

Amusement parks of WHL

Amusement parks Year of Developed Land available Footfalls pa
operations land (in acres) for future (in acres) Rides  (FY2015)

Amusement park, Kochi 2000 28.8 64.4 62 (23 wet rides; 39 dry rides) 10.9 lakh

Amusement park, Bengaluru 2005 39.2 42.6 59 (20 wet rides; 39 dry rides) 12.5 lakh

Amusement park, Hyderabad 2016 27.0 16.0 43 Yet to be
operational

Source: Company
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Wonderla Amusement Park and Resort (Bengaluru)

Wonderla Amusement Park (Kochi)

Wonderla Amusement Park (Hyderabad, under construction)
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